
 

In this section of the interactive digital media plan (IDMP) I will break down each objective for 

the three target audiences, volunteers, donors and parents, and expand on the tactics that will 

work to meet the objective and achieve the overall goals of the organization. Each tactic will 

have an explanation of how it should be implemented and why each tactic is important for the 

particular objective.  

Target Audience 1 - Volunteers (college students) 

- Objective 1: Promote the opportunity to gain service learning credit by posting 

meaningful content on Instagram. 

- Tactic 1: Share content on Instagram that grabs college students interest to learn 

about volunteer opportunities with BSF 

- To implement this tactic, the social media manager of BSF can share 

content on the BSF Instagram page and also share information with 

different departments at UCA and UALR to share across their social 

platforms.  

- This tactic is important because it educates college students about the 

opportunities to gain invaluable experience and provides BSF with a large 

pool to select volunteers from.  

- Tactic 2: Reach out to local colleges to post announcements about the volunteer 

opportunities BSF offers through their various social media platforms.  

- To implement this tactic a representative from BSF would need to contact 

the local colleges to get in contact with the people who manage posting 

about volunteer opportunities. 



 

- This is an important tactic because it is a direct line to college students 

and it ensures that the students that are interested and committed in 

volunteering will see the post.  

- Objective 2: Increase tags to BSF on volunteer’s social posts to 20% by December 2018. 

- Tactic 3: Create contests that entice followers/volunteers to tag BSF in their 

social posts. 

- To implement this tactic, the social media manager needs to create 

engaging contests to share on Facebook and Instagram that encourage 

their followers to tag BSF in their posts. 

- This tactic benefits BSF by generating organic content from their followers 

that shares the mission.  

- Tactic 4: Create a hashtag that followers can add to their posts when talking 

about BSF. 

- To implement this tactic the team at BSF would need to sit down and 

brainstorm ideas for a hashtag and then present it to their social media 

followers so they know to use the hashtag in their posts about BSF. 

- Creating a hashtag is important because it allows the team at BSF to 

track the engagement and reach that the organization gains across each 

platform.  

 

Target Audience 2 - Donors (white-collar business people) 

- Objective 3:  Make financial contributions bimonthly through the BSF website by May 

2019. 

- Tactic 5: Share a direct link to the BSF donation page on Facebook  



 

- To implement this tactic the social media manager would need to share 

the link from the website onto Facebook and create copy the motivates 

this specific target audience to make recurring donations to BSF. 

- Generating consistent donations allows the nonprofit organization to 

provide the best services to the youth they serve. 

- Tactic 6: Offer incentives to donors who donate to BSF for five consecutive 

months. 

- To implement this tactic the social media manager would need to post 

content promoting the incentives on Facebook in conjunction with the 

posts linked to the website.  

- By offering an incentive it encourages donors to not only donate to BSF, 

but it helps to keep them consistent in their donations each month.  

- Objective 4: Increase traffic on BSF website by 20% by December 2018. 

- Tactic 7: Create engaging content to post on Facebook that links back to the BSF 

website. 

- To implement this tactic the social media manager would need to create 

content to post once a week that encourages followers to visit the BSF 

website. 

- By encouraging followers to visit the BSF website, the chances of people 

learning they can donate via the website increases. 

- Tactic 8: Sell advertising spots on the website to five local businesses by 

December 2018. 

- Create proposals for local businesses to buy ad space on the website. 



 

- Selling ad space on the website is an easy way to gain revenue for the 

organization and allows for future partnerships with those businesses. 

 

Target Audience 3 - Parents (single moms/low income parents) 

- Objective 5: Increase clicks to the BSF blog 20% by December 2018. 

- Tactic 9: Share blog posts on Facebook. 

- To implement this tactic the social media manager would need to create 

an engaging caption to encourage moms to read more of the post on the 

website.  

- Increasing clicks on the blog allows parents to engage with the 

organization on a more personal level. 

- Tactic 10: Offer polls for parents to choose the topic of one blog post per month. 

- The social media manager would create a poll on Facebook and then 

create a blog post that ties into the topic the majority of parents chose. 

- Allowing parents to choose the type of content they get to read increasing 

their likelihood to engage with the content deeper (share and comment.) 

- Objective 6: Increase engagement on BSF’s Instagram and Facebook accounts through 

shares and tags by 20% by December 2018. 

- Tactic 11: Share content that showcases the youth involved in the various 

programs BSF offers. 

- The social media manager can post pictures and short videos of different 

activities the youth are involved in to Instagram. 



 

- Posting content that shows the youth enjoying their time participating with 

BSF increases the chance of parents sharing content and recommending 

the program to their friends. 

- Tactic 12: Post weekly questions that encourage parents to respond/give 

feedback. 

- Brainstorm questions to post on Facebook every week that allow parents 

to become involved in the mission of BSF. 

- Giving parents the opportunity to feel like they are contributing to their 

child’s success will boost loyalty to the organization and increase 

engagement on social media platforms. 


